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PROFESSIONAL SUMMARY  
Senior Learning Experience Designer and multimedia content strategist with 10+ years of experience 
designing engaging learning experiences, eLearning, video, and microlearning solutions across 
corporate, sports, and higher education environments. Expertise in multimedia production, AI-powered 
content creation, and stakeholder collaboration to build scalable programs that drive engagement, 
performance, and skill development.

CORE SKILLS AND TOOLS 

Learning Experience Design, Onboarding & Talent Development, Storyboarding & Scripting, Articulate 
Storyline & Rise, LMS Administration, Microlearning, Multimedia Production, Canva, Adobe Creative 
Cloud (Premiere, Audition, After Effects, Photoshop), Accessibility Standards (WCAG), AI-Powered 
Content Creation (HeyGen, Midjourney, Gemini, ChatGPT, Canva AI), Stakeholder Management, 
Project Management 

  

PROFESSIONAL EXPERIENCE  

Senior Manager, Virtual Learning and Educational Content  
IMG Academy (IMG Academy+) | Remote | January 2022 – January 2026  

• Led end-to-end design, development, and delivery of over 60+ digital learning experiences for 
youth athletes, parents, and coaches, including self-paced learning, virtual instruction, 
microlearning, and on-demand content aligned to defined performance outcomes. 

• Built interactive e-learning modules in Articulate 360, including storyboards, scripts, knowledge 
checks, and scenario-based assessments; developed supporting facilitator guides, participant 
materials, and digital workbooks. 

• Produced over 900+ multimedia learning assets including video, podcasts, graphics, 
downloadable resources, and interactive learning content to support engagement and knowledge 
retention. 

• Managed full project lifecycle, including scope definition, timelines, review cycles, risk mitigation, 
brand compliance, accessibility, and stakeholder communication. 

• Managed LMS publishing, SCORM packaging, QA testing, and version control, ensuring 
accessible and technically accurate learning experiences across delivery platforms. 

• Evaluated training effectiveness using assessment results, platform analytics, and learner 
feedback to iterate content and improve learning outcomes.  

• Implemented AI-powered content workflows and upskilled team members, accelerating learning 
asset development and improving production efficiency. 



• Designed micro-learning modules for the IMG Academy+ app, leading program mapping and 
content development across mental performance specializations for a youth athlete audience. 

• Co-moderated a learner community with SMEs centered around sport specializations and 
curated content; managed coach onboarding to the platform. 

 

Lead Content Manager  

Endeavor (WME Group) | Remote | November 2020 – January 2022  

• Developed learning strategies for multiple products across the Endeavor ecosystem, including 
social impact initiatives supporting early-career creative professionals. 
 

• Supported rapid development and research of product MVPs within an internal digital incubator 
focused on the creator economy and early-career professionals. 
 

• Partnered with business and product leaders to shape the learning strategy for Versity, a 
collaborative initiative with Harvard, contributing to early-stage product positioning and learner 
experience design. 

 
 

Learning and Design Specialist  

Georgia Institute of Technology | Atlanta, GA | March 2018 – November 2020  

• Translated complex graduate-level technical content into structured, accessible digital learning 
experiences published across Canvas, Udacity, and edX, applying adult learning principles to 
design for diverse learner populations. 
 

• Owned instructional media production, including writing, filming, visual design, and editing video-
based courses in collaboration with subject matter experts from concept through launch. 
 
 

• Established content standards, accessibility guidelines, and brand-aligned design practices to 
ensure consistent and compliant learning experiences across instructional technology teams. 
 
 

• Managed LMS implementation and publishing, overseeing configuration, QA, asset operations, 
conversions, and multi-platform delivery.  
 

• Collaborated with cross-functional stakeholders to define learner needs, content strategies, and 
experience design approaches for emerging education and workforce development initiatives. 
 

Instructional Video Producer  

Udacity | Remote | May 2015 – February 2018  
 

• Owned end-to-end video production, including pre-production, filming, visual design, editing, and 
delivery of high-quality instructional media. 
 

• Developed onboarding programs and orientation resources for new faculty SMEs, providing 
platform training and ongoing support to accelerate readiness and content quality. 

 
• Designed and launched an internship program, building relationships with emerging talent to 

support long-term content and production needs. 
 

 



EDUCATION & CERTIFICATIONS  

• Bachelor of Arts, Television Producing – Savannah College of Art and Design   
• Certificate of Completion, User Experience Design – General Assembly  
• Certificate of Completion, Product Management – General Assembly  
• Certificate of Completion, Google AI Professional – Google 


